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Department of Advertisement & Sales Promotion 

SEMESTER- 1 

Marketing Management- I (BASDSC101T): 

 This course should explore the customer perceptions.  

 It enhances the fundamental knowledge of marketing management.  

 This course should be able to enhance the knowledge of marketing communication, 

buyer concept and market demand conditions. 

 It can be help students to act them as well- rounded and critical thinkers.  

Principles and Practice of Management (BASMIN101T):  

 This paper should help students to understand the functions and responsibilities of 

managers.  

 This paper will can aware students about tools and techniques of managerial job.  

 It will help to analyze and understand the environment of the organization.  

 This paper will help the students to gain knowledge about management principles.  

Human Resource Management (BASMIN102T) :  

 From this paper students can enhance their positive work culture for their future.  

 They can collect knowledge for technology advancement, concept of an effective 

leadership quality and how to develop leadership qualities.  

 Students also get an idea about concept, tools, importance of recruitment and selection 

process, employee rewards, their performance analysis and so on.  

Basics of Advertising and Sales Promotion (BASHMD101T):  

 This paper should enhance the knowledge about marketing and selling, marketing 

environment. 

 Through this paper, Students will know about advertising and its functions and 

importance.  

 This course should be able to know about modern marketing trends, marketing strategies.  

 To know the concept of sales promotion objectives, techniques to explore the 

promotional activities of marketing.  

Computer Application in Sales and Advertising- I (BASHSE101T):  

 This paper gives the introduction of computer technology and help to explore the 

different computer applications in all kind of businesses.  



 This paper should able to give clear conception   about traditional and modern operational 

processes of computer.  

 From this paper, students will learn about how distribution process operates products or 

services through the internet.  

 

SEMESTER-2  

Advertising-I (BASDSC202T): 

Upon completing the course, students will be able to: 

 Understand the fundamentals and importance of advertising. 

 Analyze and choose suitable media channels for advertising. 

 Apply consumer insights and market trends to advertising strategies. 

 Evaluate the effectiveness and impact of advertisements. 

 

Consumer Behaviour (BASMIN203T):  

Upon completing the course, students will be able to: 

 Understand the key concepts and theories of consumer behavior. 

 Apply consumer behavior insights to develop effective marketing strategies. 

 Conduct consumer research and interpret data to inform business decisions. 

 Predict consumer responses to marketing initiatives using behavioral theories. 

 Integrate ethical considerations into consumer-focused marketing strategies. 

Sales Promotion (BASMIN204T) 

Upon completing the course, students will be able to: 

 Understand the principles and objectives of sales promotion. 

 Design effective sales promotion strategies to boost customer engagement and sales. 

 Analyze the role of sales promotion within the marketing mix. 

 Evaluate the effectiveness of various sales promotion techniques and tools. 

 Develop and implement promotional campaigns aligned with business goals.  

 

Basics of Advertising and Sales Promotion (BASHMD202T):  

 From this paper, students will learn how graphic designing convey specific messages.  

 Students will also learn how to create a graphic design through advertisements.  

 They will also know about the new trend of photography.  



 This study will help to gain knowledge about importance and significance of 

photography for their clients in any future project.  

 

Graphics Designing and Product Photography (BASHSE202T): 

 Upon completing the course, students will be able to: 

 Understand the fundamentals of graphic design and product photography. 

 Apply design principles to create visually appealing and professional graphics. 

 Utilize industry-standard tools and software for graphic design and photo editing. 

 Capture high-quality product photographs using appropriate techniques and equipment. 

 Develop creative concepts that align with branding and marketing objectives. 

SEMESTER: 3  

Marketing Management-II (BASDSC303T):  

 To know the significance of marketing management for today’s growing digital world.  

 Career opportunities for students in future.  

 Students will get valuable knowledge about market, customer, product and services, 

customer satisfaction, marketing strategies and so on.  

Product and Pricing Management (BASMIN305T):  

 Students will get an idea about branding and packaging with their different strategies.  

 They also learn how to influence current and potential customers for a brand.  

 To gain knowledge about market trend analysis and monitor promotional activities.  

 To enhance the knowledge about company’s brand value.  

Integrated Marketing Communications (BASMIN306T):  

 Students will learn about how to determine the right channels for target customer / 

audience.  

 Learn about different marketing communication channels with their advantages.  

 To know about necessity for an effective marketing communication channel for 

successful business.  

Basics of Advertising and Sales Promotion (BASHMD303T):  

 This paper should enhance the knowledge about marketing and selling, marketing 

environment. 

 Through this paper, Students will know about advertising and its functions and 

importance.  



 This course should be able to know about modern marketing trends, marketing strategies.  

 To know the concept of sales promotion objectives, techniques to explore the marketing 

promotional activities.  

Computer Application in Sales and Advertising-II (BASHSE303T):  

 This paper gives the knowledge about different applications of computer technology for 

all kind of businesses.  

 This paper should able to give clear conception about traditional and modern operational 

processes of computer.  

 From this paper, students will learn about how distribution process operates products or 

services through the internet.  

 

SEMESTER: 4 

Advertising –II (BASDSC404T):  

Upon completing the course, students will be able to:   

 Understand advanced advertising concepts and strategies.   

 Analyze consumer behavior to design effective campaigns.   

 Plan and execute strategic advertising initiatives.   

 Apply ethical practices and consider societal impacts.   

 Demonstrate creativity and innovation in advertising.   

Public Relations & Publicity (BASDSC405T): 

Upon completing the course, students will be able to:   

 Understand the fundamentals of public relations and publicity.   

 Develop effective communication strategies for diverse audiences.   

 Create and manage PR campaigns to build a positive brand image.   

 Utilize media tools and channels for publicity.   

 Apply ethical principles in PR and publicity practices.   

 Evaluate the impact of PR efforts through feedback and analytics.   

Legal Aspects of Marketing & Advertising (BASDSC406T): 

Upon completing the course, students will be able to:   



 Understand key legal frameworks in marketing and advertising.   

 Ensure compliance with advertising laws and regulations.   

 Analyze intellectual property rights in marketing practices.   

 Address ethical issues and deceptive advertising claims.   

 Evaluate consumer protection laws and their implications.   

 Apply regulatory guidelines to advertising strategies.   

 Manage legal risks in marketing and promotional activities.   

 

Personal Selling & Salesmanship (BASDSC407T):  

Upon completing the course, students will be able to:   

 Understand the fundamentals of personal selling and salesmanship.   

 Develop effective communication and persuasive selling skills.   

 Identify customer needs and provide tailored solutions.   

 Build and maintain strong customer relationships.   

 Apply sales techniques to achieve organizational goals.   

 Manage objections and close sales effectively.   

 Demonstrate ethical practices in selling activities.   

 

SEMESTER: 5  

      Retail Business Management (BASDSC508T) :  

 From this paper, students will learn about the introduction and concept of Retail business.  

 This study should able to enhance the knowledge of retailing trends, merchandising, 

segmentation, pricing and so on.  

 Students will also learn about significance of relationship marketing and Information 

Technology in retailing.  

Sales Force Management –I (BASDSC509T): 

 From this paper students will learn about recruitment and selection processes, job design, 

and tools of recruitment.  



 Students also get information about significance of training and development programme 

of sales people and role of motivating sales people.  

 We also know about selling process, different selling types and duties & responsibilities 

of a sales manager.  

Logistics Operations and Supply Chain Management (BASDSC510T):  

 This paper gives an idea on how to improve organization’s profitability by supply chain 

management.  

 This study also gives idea on how to applying best possible technology within an 

organization.  

 Students are also known about how to handle new trends in the industry.  

 

SEMESTER: 6 

Product and Brand Management (BASDSC612T):  

Upon completing the course, students will be able to:   

 Understand key concepts of product and brand management.   

 Develop strategies for product planning and lifecycle management.   

 Analyze market trends for effective product positioning.   

 Evaluate product and brand performance using metrics.   

 Apply innovation and creativity in branding efforts.   

Introduction to Business Research (BASDSC613T):  

Upon completing the course, students will be able to:   

 Understand the fundamentals of business research and its importance.   

 Formulate research problems and objectives effectively.   

 Develop research designs and methodologies.   

 Collect, analyze, and interpret data using appropriate tools.   

 Apply ethical practices in business research.   

 Prepare and present research reports clearly and effectively.   

 Utilize research insights for informed decision-making.   



Sales Force Management-II (BASDSC614T):  

Upon completing the course, students will be able to:   

 Understand advanced concepts of sales force management.   

 Develop strategies for sales force recruitment, training, and motivation.   

 Analyze sales performance and optimize team productivity.   

 Plan and implement effective sales strategies.   

 Manage territories and set realistic sales targets.   

 

 

Internship (BASDSC615T):  

Upon completing the course, students will be able to:   

 Apply theoretical knowledge in real-world professional settings.   

 Develop practical skills relevant to the industry.   

 Enhance problem-solving and decision-making abilities.   

 Build effective communication and teamwork skills.   

 Gain exposure to workplace culture and professional ethics.   

 Network with industry professionals for career development.   

 Reflect on and assess personal and professional growth.   

 

SEMESTER: 7  

Entrepreneurship Development (BASDSC716T):  

 This study will enhance the knowledge of entrepreneur, their good qualities, functions 

and so on.  

 Students will learn and gain knowledge about core business areas (finance, sales, 

marketing and accounting).  

 From this study, Students will also know about the business risks, threats and their 

remedies or how to manage it.  

Marketing of Services (BASDSC717T):  



 From this paper students will learn about fundamentals of service marketing, service 

marketing strategies, characteristics of service etc.  

 Students will able to know information about different techniques of service 

marketing and how to apply those techniques to different types of services.  

 

Rural Marketing & International Marketing (BASHSMC701T):  

 From this paper students get an idea on international market, market expansion, business 

opportunities and different challenges of international marketing.  

 This paper also gives an idea about international product, branding strategies, 

promotional strategies.  

 This study gives an idea of international customer awareness, their nature, preferences, 

buying pattern, and nature of competition and so on. 

 

 This paper helps students to understand the concept of rural marketing, rural pricing.  

 It also helps to analysis about rural market distribution, communication, product demand.  

 This study will able to convey the information about rural market strategies, rural 

customer consumption level, and their buying behaviour.  

Digital Marketing (BASHSMC702T):  

From this paper students will able to know:  

 Fundamentals of Digital marketing, its significance, evolution, concept 

of digital users.  

 Analyze digital advertising, marketing strategies, skills, digital plans.  

 Understand the technology used in digital marketing, Google web-

master, email marketing, mobile marketing.  

 Role of display advertising, buying models, Add placement 

techniques.  

 Importance of Ad terminology and programmatic Digital advertising. 

SEMESTER: 8 

Business Ethics & Corporate Governance (BASDSC818T):  

Upon completing the course, students will be able to:   

 Understand the principles of business ethics and corporate governance.   

 Analyze ethical dilemmas and apply decision-making frameworks.   



 Evaluate the role of corporate governance in business sustainability.   

 Understand stakeholder responsibilities and rights.   

 Promote transparency and accountability in business practices.   

 Integrate ethical values into organizational culture.   

 Assess global standards and practices in governance and ethics.   

Social Media Marketing (BASDSC819T):  

Upon completing the course, students will be able to:   

 Understand the principles and strategies of social media marketing.   

 Develop and implement effective social media campaigns.   

 Analyze audience behavior and engage with target groups.   

 Utilize social media tools for brand building and awareness.   

 Measure and evaluate the effectiveness of social media efforts.   

 Stay updated on trends and innovations in social media marketing. 

Supply Chain Management (BASDSC820T): 

Upon completing the course, students will be able to:   

 Understand the key concepts and components of supply chain 

management.   

 Develop strategies for efficient supply chain design and optimization.   

 Analyze and manage logistics, procurement, and inventory systems.   

 Implement risk management and sustainability practices in supply chains.   

 Evaluate performance and measure the success of supply chain operations.   

 Foster collaboration and coordination across the supply chain network. 

Project Work (BASDSC821T): 

Upon completing the course, students will be able to:   

 Apply theoretical knowledge to practical, real-world projects.   

 Develop project planning, execution, and management skills.   



 Analyze and solve complex problems within a project context.   

 Demonstrate effective communication and presentation skills.   

 Reflect on project outcomes and identify areas for improvement. 
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